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Center for the Digital Future at USC Annenberg with 13 Partner Countries 
Release First World Internet Project Report 

  
Pioneering Report Finds Remarkable Similarities and Significant 

Differences Globally
  

 Online Purchasing Not Yet Part of the Global Internet Experience;   
A Majority of Users Believe Only Half  

of the Information they Find Online is Reliable  
   
            The World Internet Project (WIP), a comprehensive first-time global survey on the impact 
of the Internet, spearheaded by the Center for the Digital Future at the USC Annenberg School 
for Communication with 13 partner countries and regions in North America, South America, 
Europe, Asia, the Middle East, and Oceania, found remarkable similarities and significant 
differences in the way users utilize and rely on the Internet. 
  
            “This first international collaboration has revealed a broad and diverse range of insights 
about online technology, Internet users, and non-users,” said Jeffrey I. Cole, director of the 
Center for the Digital Future at the USC Annenberg School for Communication. “We believe this 
annual survey will build a new level of understanding about the worldwide use of the Internet.”   
  
            The World Internet Project marks the first time that a worldwide partnership of research 
institutions has compiled data on the behavior and views of Internet users and non-users. 
  
            Among many findings by the World Internet Project: 
  
Information on the Internet: is it reliable? 
  
            The World Internet Project countries and regions reported wide contrasts in views about 
the reliability of information found online.  While large percentages of users report that most  
information online is generally reliable, surprisingly high percentages of users said that only half 
or less of the information online is reliable.   
  
            In the 10 WIP countries and regions that reported on this question of Internet reliability, 
40 percent or more of users said that one-half or less of information on the Internet is reliable.  
  
            Countries and regions in which a majority of respondents said that about half, a small 
portion, or none of the information online is reliable were: urban China (70 percent), Sweden (64 
percent), Canada (62 percent), Australia (60 percent), Israel (58 percent), Colombia (52 percent), 
the United States (52 percent), and New Zealand (51 percent). 
  
            In contrast, more than 40 percent of users in six of the WIP countries and regions say that 
most or all of online information is reliable. In the following countries and regions, high 



percentages of respondents said that most or all information online is reliable: the Czech Republic 
(54 percent), New Zealand (49 percent), and Colombia and the United States (48 percent).  
  
The Internet: importance as an information source  
  
            Even though large percentages of users consider less than half of online information as 
being reliable, the Internet is nevertheless considered an important source of information by large 
majorities in all of the WIP countries and regions.  
  
            In all of the WIP countries and regions except for Sweden, two-thirds or more of users 
said that the Internet is an important or very important source of information. 

  
            In all of the WIP countries and regions except for Macao and Sweden, larger percentages 
ranked the Internet as an important or very important source of information compared to 
television, newspapers, and radio. 

  
Looking for product information and buying online  
  
            The World Internet Project found wide-ranging views and behavior when looking at how 
online users go online for product information or for buying online.  The project found that high 
percentages of users in most of the reporting countries and regions go online for product 
information; in eight of the WIP countries and regions, more than 35 percent of users said they go 
online at least weekly to look for information about a product.  
  
            However, in seven of the countries, more than half of those who go online have never 
made a purchase.    
  
            The percentage of users who never buy online ranges from 12 percent in the United States 
to 92 percent in Colombia.  
  
            Looking at users who do buy online, four countries and regions reported double-digit 
percentages of users who buy online at least weekly: the United Kingdom (18 percent), the 
United States (14 percent), and Australia and the Czech Republic (12 percent).  
  
            In nine countries and regions, more than 20 percent of users report buying online at least 
monthly, with the highest percentages in the United Kingdom (47 percent), the United States (46 
percent), New Zealand (40 percent), and Australia (38 percent). 
  
Internet use at school  
  
            Large percentages of users who are students go online for schoolwork, but significant 
numbers never do. 
  
            Very large percentages of Internet users who are students go online to find information for 
their school-related work.  In 10 of the WIP countries and regions, more than 70 percent of 
students who are Internet users go online for school-related work at least weekly, and in nine of 
the WIP countries and regions, more than 30 percent of students go online daily or several times a 
day for schoolwork. Australia reported the highest daily use by far (62 percent).  
  



            Yet in spite of the high use reported for school work, surprisingly high percentages of 
students never go online for schoolwork, or do so less than monthly; nine of the WIP countries 
and regions reported double-digit percentages of these students. Two countries -- Columbia and 
Israel -- reported 30 percent or more of students who never go online for schoolwork, or do so 
less than monthly. 
  
Internet non-users: reasons for not going online  
  
            Why are people around the world not online? In every WIP country other than the Czech 
Republic, Singapore, and the United States, “no interest/not useful” is the most-cited reason.  
  
            “No interest” or “not useful” was cited by more than half of all non-users in Hungary, 45 
percent in New Zealand, almost 40 percent in Sweden, and about one-third in Australia, Canada, 
Urban China, and Israel.  
  
            Of particular note is that the expense of going online is no longer a significant factor in 
most WIP countries, with 10 percent or less of non-users in all of the countries except the Czech 
Republic saying that going online was too expensive or they cannot afford the fees.  
  
            Nine of the WIP countries reported 22 percent or less of non-users who said they don’t go 
online because they don’t know how to use the Internet or they are confused by technology. 
Notably, 44 percent of non-users in Singapore, a country with a broad commitment to a national 
technology infrastructure, said that they don’t use the Internet because of lack of knowledge -- 
twice as high as the next highest country or region (urban China with 22 percent). 
  
Going online for health information 
  
            The World Internet Project also found that very large percentages of users go online for 
information about health topics. 
  
            Twenty percent or more of users in six WIP countries and regions go online for health 
information at least weekly, and at least 30 percent of users in 10 of the reporting countries and 
regions seek health information on the Internet at least monthly.  
  
            Internet use to look for health information at least monthly is particularly high in Urban 
China and Israel (55 percent) and Canada (50 percent). 
  
            Conversely, more than a quarter of users in all of the World Internet Project countries and 
regions except the United States never go online for health information. 
  
Downloading videos 
  
            Overall, relatively low percentages of users go online to download or watch videos.  
Only in urban China (37 percent) did more than 30 percent of users go online at least weekly to 
download or watch videos. By comparison, only 17 percent of users in the United States report 
going only at least weekly to download or watch videos. 
  
            Forty-nine percent of users in urban China go online at least monthly for videos, along 
with 43 percent of users in the Czech Republic, and 42 percent in Israel. 



  
Downloading or listening to music  
  
            Compared to those who go online for video content, larger percentages of users go online 
to download or listen to music.  
  
            In five WIP countries and regions, more than 30 percent of users go online at least weekly 
to listen to music or download songs.  
  
            In urban China, the Czech Republic, Hungary, Israel, and Macao, 47 percent or more of 
users download or listen to music online at least monthly. 
  
Banking and financial services  
  
            Paying bills online is done by moderate percentages of users in most of the WIP countries 
and regions. Thirty percent or more of users in seven of the WIP countries and regions go online 
to pay bills at least monthly (a typical bill paying cycle).  
  
            However, compared to those who use the Internet to pay bills, higher percentages of users 
go online to use the online services provided by banks.  
  
            In eight of the responding countries and regions, 25 percent or more of users go online for 
online banking services at least weekly, and at least 35 percent in eight countries and regions go 
online for these services at least monthly. The highest percentages of use at least weekly were 
reported in New Zealand (56 percent), Australia (55 percent), Canada (48 percent), and the 
United States (43 percent). 
  
Age and Internet use  
  
            In all of the World Internet Project countries and regions, Internet use relates directly to 
age.  
  
            A very high percentage of people under age 24 use the Internet. Even in the country with 
the lowest percentage of users ages 18-24 -- Singapore -- three-quarters of respondents in that age 
range are users.  
  
            However, Internet use among those over 65 is extremely low in several countries and 
regions, with the Czech Republic, Hungary, and Macao reporting 10 percent or less of 
respondents as Internet users in that age range. By comparison, in Canada, New Zealand, 
Sweden, and the United States, at least 38 percent of respondents over 65 said they go online. 
  
Newspapers: importance as an information source  
  
            Offline newspapers were ranked highly as information sources among Internet users. 
Forty-five percent or more of users in all of the WIP countries and regions ranked newspapers as 
an important or very important source of information.  
  
 



            Where are newspapers considered not important as information sources? The highest 
percentages were reported in Canada (26 percent), Israel (25 percent), Australia (23 percent), and 
New Zealand and the United States (20 percent). 
  
Newspapers: importance as an information source -- users vs. non-users  
  
            Even though many users go online to obtain news, large percentages of users continue to 
consider newspapers as important or very important sources of information. In three WIP 
countries and regions -- Canada, Macao, and the United States -- larger percentages of users than 
non-users said that newspapers were important or very important as information sources. 
  
The Center for the Digital Future:  
Eight years of exploring the digital realm  
  
            The Center for the Digital Future at the USC Annenberg School for Communication 
founded and organizes the World Internet Project, which includes the Digital Future Project and 
similar studies in Australia, Canada, China, Colombia, Czech Republic, Hungary, Israel, Macao, 
New Zealand, Singapore, Sweden, United Kingdom, and the United States.   
  
            As of 2009, also included in the project are Chile, Cyprus, Germany, Iran, Italy, Japan, 
Mexico, Portugal, South Korea, Spain, and United Arab Emirates. 
 
 Any country that may be interested in joining the World Internet Project should contact 
digitalcenter@digitalcenter.org. 
  
            On a yearly basis (since 2000), the center has been conducting the Digital Future Project, 
the most comprehensive year-to-year study of the impact of the Internet and online technology on 
Americans, examining the behavior and views of a national sample of Internet users and non-
users.  
  
            For highlights of the 2009 World Internet Project Report, or to order a copy of the 
complete report, visit www.digitalcenter.org.  
  

*  *  *  *  *  *  *  * 
  
  
  
 



WORLD INTERNET PROJECT: International Report Highlights 2009

World Internet Project: International Report 2009Q12

How much of the information on the World Wide Web 
overall is generally reliable?

(Internet Users Age 18 and Older)
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For information in general, how important is the 
Internet to you as a source?

(Internet Users Age 18 and Older)
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How frequently do you use the Internet 
to get information about a product?

(Internet Users Age 18 and Older)
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How frequently do you use the Internet 
to buy things online?

(Internet Users Age 18 and Older)
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WORLD INTERNET PROJECT: International Report Highlights 2009

World Internet Project: International Report 2009Q24C

How frequently do you use the Internet to get 
information for school related work?

(Internet Users Age 18 and Older)
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What is the main reason you DO NOT 
use the Internet?

(Internet Non-Users Age 18 and Older)
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How frequently do you use the Internet 
to download or watch videos?

(Internet Users Age 18 and Older)

65

54

73

61
5755

58

41
47

41

70
64

7
11 9

15
9

3

13
16

34

118
5

9 9
6 897

11
16

2

12
86

12

19

10 10

2019
13

16
10

24

1313

5 7
3

55
7

3
86766

2
0.2 12

9

23
1

6
10.3

0.1
0%

20%

40%

60%

80%

A us tralia Canada Urban
China

Colombia Cz ec h
Republic

Hungary Is rael Mac ao New
Z ealand

Singapore Sw eden United
States

Pe
rc

en
t o

f A
du

lt 
U

se
rs

Never Les s  than M onthly M onthly W eek ly Daily S everal Tim es  a Day



WORLD INTERNET PROJECT: International Report Highlights 2009
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How frequently do you use the Internet 
to pay bills?

(Internet Users Age 18 and Older)
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How frequently do you use the Internet 
to use your bank’s online services?

(Internet Users Age 18 and Older)
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Are you currently using the Internet?
(Respondents Age 18 and Older)
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